COMPREHENSIVE PLAN 2040
UPDATE
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Planning Commission Meeting
April 26, 2023



DISTRICT AT MAYFIELD

DISTRICT AT/

MAYFIELD

Completed all public work sessions

Presented Final Concept Plan and proposed

regulating plan updates to City Council on March 20™

Text Amendments Cycle
CZIM - April 19
Planning Commission — April 26
City Councill (first presentation)
City Council (Adoption) — June 6

- May 15




Urban Growth Boundary

o |« UGB Stakeholder Committee completed four
undar L,@ public meetings

* Next steps:

1. Present the Resolution for Adoption to Mayor and
Council on the May 15 Council Meeting

2. Update the Comprehensive Plan 2040 to include
the UGB on the Future Land Use Map




Unified Development Code

« Review of UDC continues

« Planning Commission to review Article 6 (Special
Purpose Districts)

« Upcoming Reviews:
- Article 7A — Crabapple Form-Based Code
- Artficle 7B — Deerfield Form-Based Code
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- Arficle 12 — Administration
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Flag Lots

Public discussion meeting held on February 28

Staff presented the project’s latest report and
recommendations to Mayor and Council on the

April 241 Council Meeting

STAFF RECOMMENDED OPTIONS

* 1.5-acre minimum flag lot size requirement.

flag stem.

* Prohibit flag lots in major subdivisions citywide.

* Maximum of 10 % of total lot size can count toward

MILTONY

Next steps: Text Amendment




Branding Study

« Project Infroduction at the February 22"9 Council
Meeting

« First Stakeholder Committee Meeting on March
7Th

« Branding Survey is open (closes May 15™)

* Nexistep:
— - Branding Workshop - June 5 to June 7

The City of Milton is working to build a stronger and more cohesive brand that represents the values and identity of Milton as well
as the character districts of Crabapple, Birmingham Crossroads, and Deerfield/Hwy 9. In order to do this, we need input from
residents and stakeholders in the community.

A Community Brand is a promise a place makes with its people. A successful brand will communicate that promise and deliver
a positive image for residents, visitors, and investors. The brand will be used to promote businesses and activities, recruit new
investment, and contribute to the sense of pride that residents have of their hometown.

Your participation is important to the success of this project. We appreciate you taking time to
complete this short survey.

Powered by
.{‘}, SurveyMonkey

See how easy it is to create a survey.

Privacy & Cookie Notice




Focus on Deerfield Character Area

. PROJECT PURPOSE
Nindward ____ PROJCTPURPOSE
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Community Engagements include:

> Community Meetings

> Online Engagement
» Stakeholder Roundtables




Windward
Parkway &
Highway 9

Strategic Master Plan

Task 1

Existing Plan
Assessment

Focus on Deerfield Character Area

Project Timeline/Schedule

Task 2
Market Analysis

Task 3
Plan Development

Task 4
Action Plan/

1.1 Project Kickoff Meeting

1.2 Plan Alignment and
Development Context

1.3 Existing Conditions Analysis
1.4 Core Team Meeting 1

1.5 Community Kickoff Meeting

2.1 Market Analysis
2.2 Real Estate Analysis

2.3 Economic Development
Strategy

2.4 PMT and NFCID Board Review

Months

3.1 Opportunities Assessment
3.2 Core Team Meeting 2

3.3 Connectivity, Walkability and
Mobility Improvements

3.4 Placemaking and Branding
Strategy

3.5 Land Use Strategy and
Redevelopment Sites

3.6 Core Team Meeting 3

3.7 Stakeholder Focus Group
Sessions

Implementation

4.1 Implementation Action Plan
4.2 Public Workshop 2

4.3 Core Team Meeting 4

4.4 NFCID and City Work Sessions
4.5 Report Documentation

4.6 Final Plan Review

4.7 Plan Review and Adoption




IMPORTANT DATES:

« Urban Growth Boundary — May 15t Council Meeting (adoption)

 District at Mayfield — June 6™ Council Meeting (adopfion)

« Branding Study Workshops — June 5™ to June 7t




QUESTIONS



PROJECT UPDATES

UNIVERSITY OF GEORGIA
:T @ EXTENSION | <% ¥
' Master Gardener Extension Volunteer Program -
The North Fulton Master Gardeners in collaboration with
the City of Milton present 3 FREE Spring Garden Classes.

WEDNESDAY, FEBRUARY 15, 2023
POLLINATORS IN YOUR GARDEN
BEES AS YOU PLEASE

WEDNESDAY, FEBRUARY 22, 2023
HOW TO KEEP THE TREE IN THE GROUND
THE FRAGRANT GARDEN

WEDNESDAY, MARCH 1, 2023
TOOL TALK
GETTING YOUR PLANTS HOME

To reserve your place, register at
https://PlantMiltonSpring2023GardeningClasses.eventbrite.com

6:45 - 8:15 pm.
Classes will be held at Milton City Park and Preserve
1785 Dinsmore Road, Milton 30004

Questions? snow1847@outlook.com

Collaborate with state organizations for tourism
and agritourism (ED.3c)

City of Milton partnering with the North Fulton
Gardeners to offer community gardening
classes.

Classes schedule: February 15™, February 22nd,
and March 15,
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